GEES Subject Centre Enterprise, Skills & Entrepreneurship Curriculum Resources

Examples of Enterprise in the Curriculum

This resource is colated from a variety of UK web sites presenting examples of enterprise in the curriculum. 

It is offered without comment as a resource to stimulate GEES readers thinking about developing there own activities

~~/~~

Scottish Institute for Enterprise: Who wants to be an entrepreneur?
http://www.sie.ac.uk/sie/emm.html
All you ever wanted to know about entrepreneurship but have been too busy to find out! These interactive multimedia modules are designed to help you to be entrepreneurial in whatever career you choose to follow. They will help provide skills for work and skills for life.


The Entrepreneurship Multimedia Modules suite comprises of four core modules (1,2,3 & 4) and four support modules (5,6,7 & 8).
Module 1 – Reference EMM1 - Recognising Business Opportunities
Module 2 – Reference EMM2 - Resourcing New Businesses 
Module 3 – Reference EMM3 - Managing Business Growth
Module 4 – Reference EMM4 - New Frontiers in Entrepreneurship
Module 5 – Reference EMM5 - Personal Effectiveness & Creativity
Module 6 – Reference EMM6 - Entrepreneurial Finance
Module 7 – Reference EMM7 - Entrepreneurial Marketing
Module 8 – Reference EMM8 - Intellectual Property

The suite of modules is targeted primarily at undergraduates new to the subject of entrepreneurship. However, the learning materials are available and suitable for use by all students, lecturers, alumni and commercialisation practitioners involved in the teaching and learning of entrepreneurship and enterprise in Scotland’s universities.

The modules have been developed by the Scottish Institute for Enterprise (SIE) in collaboration with Scottish-based academics to enhance, encourage and develop entrepreneurship education in Scotland’s universities.

Brief Description of Modules
Module 1 – Recognising Business Opportunities - This module concentrates on the concept and nature of entrepreneurship and the sources of entrepreneurial opportunities. This module introduces the student to the basic principles of designing an entrepreneurial organisation and helps him/ her focus upon and reflect upon the entrepreneurial ambitions he or she might hold.

Module 2 – Resourcing New Businesses - This module concentrates on enhancing the student’s capacity to determine the resource needs of a new business, to understand how to access these resources and assess these resources in order to exploit a business opportunity.

Module 3 – Managing Business Growth - This module concentrates on contributing to the student’s knowledge and understanding of strategies used for managing growth ventures and growing firms. Students are introduced to the basic models of growth and the growth strategies commonly employed by firms, as well as basic management techniques important to the growing venture. 

Module 4 – New Frontiers In Entrepreneurship – This module concentrates on showing why entrepreneurship can be successful in organisational settings other than independent business ventures and why this matters. It helps the student apply his or her entrepreneurial knowledge and skills to these settings and review his or her entrepreneurial ambitions.

Module 5 – Personal Effectiveness & Creativity - This module concentrates on examining the personal skills required by the entrepreneur to be successful within the context of a start-up organisation and the particular skills involved in enhancing creativity both within themselves and others. It also examines the process of creativity and the factors that may promote creativity within the organisation.

Module 6 – Entrepreneurial Finance - This module concentrates on introducing the student to the most important financial reports required to be understood and utilised in a typical start-up business situation.

Module 7 – Entrepreneurial Marketing - This module concentrates on examining the key market concepts, methods and strategic issues required by the entrepreneur to be successful within the context of a start-up business and the particular skills involved in marketing new products and services and selling to new customers.

Module 8 – Intellectual Property - This module concentrates on examining the nature, role and function of intellectual property in the commercialisation process. It introduces the student to entrepreneurial Intellectual Property Rights strategies and aspects of corporate IPR. 

How can I access the modules?
To access the modules and to discuss how best to study these learning materials please contact either the SIE Education Manager t.douglas@sie.ac.uk or the SIE contact at your local university.
University of Ulster

http://www.infm.ulst.ac.uk/%7Escis/modules/com418m1.htm
Module Title: Informatics Entrepreneurship

Module Code: COM418M1

Module Level: 2

Credit Points: 10

Summary Description 

This module deals with issues relating to the identification, exploitation and development of new venture opportunities. The module aims to increase the students’ understanding of entrepreneurship and develop his/her competencies in applying entrepreneurial skills in enterprise development. The module is divided into four distinct areas covering, the entrepreneurial process, identifying and exploiting the entrepreneurial opportunity, managing the resources necessary for the process and finally the transition from idea to launch. Students’ also develop essential skills such as writing business plans, managing financial resources and team development. 

Rationale 

Rapid changes in technology, political structures and life-styles are creating new products, new markets and many more opportunities for new venture creation than ever before. Within established, seemingly successful businesses too, the need to maintain the entrepreneurial effort that characterised early beginnings remains a constant challenge. If a student is to be effective in this increasingly competitive employment market for graduates there is a need: 

· To increase his/her level of understanding of entrepreneurship 

· To develop in his/her attitudes and behaviours as well as competencies in applying entrepreneurship in enterprise development 

Aims 

· To build the students' awareness of entrepreneurship 

· To provide them with a basic framework for assessing the viability of any innovative project or new venture or the development of an existing one. 

· To give the student basic insights to the problems and issues associated with establishing and managing the development of a new or existing venture. 

· To give students an opportunity to audit their personal entrepreneurial potential 

Learning Outcomes 

Upon the successful completion of this module a student should be able to: 

i. Understand entrepreneurship, the entrepreneur and the entrepreneurial process. 

ii. Understand the central role of creativity and innovation in entrepreneurship and the challenges of protecting new ideas. 

iii. Identify steps required to research the potential for a new venture opportunity or innovation. 

iv. Understand the components of a business/project plan and aspects of the planning process. 

v. Identify the key resources, including finance, available for new venture creation. 

vi. Identify the steps required in setting up a new venture. 

Content 

The Entrepreneurial Process: The entrepreneurial process; The entrepreneur; The entrepreneurial environment. 

The Entrepreneurial Opportunity: Opportunity identification; Analysing an opportunity ; Exploiting the opportunity. 

The Entrepreneurial Resources: Developing a business plan; Managing Financial resources; The entrepreneurial team. 

After the launch: The entrepreneurial transition; Entrepreneurial management; Further issues and concepts of life after the launch; Strategies for diversification. 

Learning & Teaching Methods 

The module will be delivered almost exclusively via WebCT. An introductory lecture will be given at the start of the module to provide the students with a detailed overview of the module. Additional lectures may be scheduled as required. Additional lectures should ideally include a number of guest lecturers from an industrial background. 

The module material will be presented online. The material will consist of a comprehensive set of notes, practice tests, individual and group exercises and links to relevant further reading. The practice tests will be provided to assist learners assessing their own knowledge of each subject area. Students will be directed to relevant materials and case studies both in the prescribed text books and on-line articles. 

Assessment 

Coursework Assignments: 100% 

Coursework 1 & 2: Students will undertake two computer based assessments (in weeks 6 and 11) to enable them to measure their own understanding and ability in this module. Upon completion of the assessments, and within 24 hours, students will receive results and may attempt to correct their work by comparing their submissions with the correct results.

This assignment will measure the student's achievement of learning outcomes (i), (ii), (iii), (v) and (iv).

Reading List 

Recommended: 

Bott, F. et al, Professional Issues in Software Engineering, UCL Press, 2000, ISBN 0-74-840-9513 

Indicative: 

Myers, C. (Ed), Professional Awareness in Software Engineering, McGraw-Hill, 1995, ISBN 0-07-707837-3 

Myers, C. et al (Eds), The Responsible Software Engineer: Selected Readings in IT Professionalism, Springer, 1997, ISBN 3-540-76041-5 

BCS Code of Conduct 

Software Engineering Code of Ethics, Joint Task Force of IEEE Computer Society and ACM at http://www.computer.org/tab/seprof/code.htm 

University of Aberdeen 

http://www.abdn.ac.uk/registry/courses03/contents.php
Master of Arts In Entrepreneurship - Geography (01ln8c70) 
This programme includes the following modules:

MS 3016  Conceptual Approaches To Enterprise - 30 Credits 

Course co-ordinator: Dr A Anderson

Pre-requisite(s): MS 1502 and MS 2505

Note: Offered every alternate year starting 2002/03.

Conceptual Approaches to Enterprise introduces students to theories of entrepreneurial development, concentrating on the four main contemporary Departments of thought:

(1) Sociological models: class, gender, ethnicity and life patterns.

(2) Trait theories: psychological, psychodynamic and behaviourist models.

(3) Business process approaches: stage models, process models, knowledge.

(4) Business population theories: Schumpeterian models, population ecology.

2 two hour lectures per week.

Examination (80%) and course work (20%)

MS 3024  New Venture Creation  30 Credits 
Course Co-ordinator: 

Pre-requisite(s): Available only to students in Programme Year 3 or above. 

Note(s): Offered in alternate years.

The essence of the course is that the students will develop a business place for a new venture. This plan is intended to be the basis of an application for external finance for the new business and will include the following elements:

· The Business Idea (showing how new value will be generated)

· The Operational Plan (showing how the different elements of the business 
will operate, including premises, plant and personnel)

· The Financial Requirements (a statement of projected income etc)

· The Marketing Plan (demonstrating the market potential and how this might 
be realised) 

While the plan will be a group project, the necessary elements will be taught in lecture/seminar format.
2 three-hour seminars per week.

1. The group project to be presented by the student (20%); 2. formal written business plan (group) (20%); 3. individual 3 hour examination based on a case study (60%).

Parts 1 and 2 will include an element of peer group assessment, the group will be allocated a mark by the examiners, students will then allocate this mark amongst the group.

MS 3523 - Business Development - 30 Credits
Course co-ordinator: Dr S Jack

Pre-requisite(s): Available only to students in programme year 3 or above who have passed at least 50 Credit Points in Management Studies at levels 1 and 2.

Note: Offered every alternate year.

This course will provide students with a knowledge and understanding of business development, from the start-up stages, through growth and internationalisation. A combination of case studies, group activities and lectures will be used. The case studies will involve looking at real business situations and how companies have developed, including local firms and non-UK firms. Students will analyse these case studies interactively to develop an understanding of the problems which were encountered and how these were overcome. The importance of personal, cultural and environmental factors and their interactions will be assessed.

2 two hour lectures per week.

Examination (80%) and course work (20%)

MS 3522 - Managing Creativity - Credits 30
Course co-ordinator: To be arranged

Pre-requisite(s): Available only to students in programme year 3 or above.

Note: Offered every alternate year starting 2002/03.

This course introduces students to the concept of creative management at both an individual and organisational level. The course covers (a) indivdual creativity: different perceptions and values, styles and development, reflectivity and networking (b) organisational creativity: role of organisational creativity, approaches to fostering organisational creativity, the management of innovation, organisational renewal. Alongside enhancing student understanding creativity at the organisational level, the course involves significant skill development in terms of developing reflective skills, problem solving, and use of exploratory to develop creative approaches to strategy development.

2 one hour lecture and 1 two hour seminar per week.

Examination (80%), course work (20%).

MS 3525 - Innovation And Entrepreneurship – Credits 30
Course co-ordinator: Mr M Freel

Pre-requisite(s): Available only to students in programme year 3 or above.

Note: Offered every alternate year starting 2001/02.

The course addresses the role of industrial innovation in economic progress generally, while placing particular emphasis on the place of Entrepreneurship and small firms within the process. After discussing the historical context, the course considers contemporary issues at the level of the firm, the industry and national and international economies. Whilst strongly grounded in theory the course enjoys considerable practical relevance.

3 one hour lectures and 1 one hour tutorial per week.

Examination (80%), continuous assessment (20%).

University of Manchester 

The School of Earth, Atmospheric and Environmental Sciences, 

http://www.seaes.manchester.ac.uk/ProspectivePostgraduates/TaughtMastersProgrammes/Programmes/MasterofEnterpriseinEnvironmentalInnovation/
Master of Enterprise in Environmental Innovation

Rationale

The environmental science and technology sector ranges from the fast-moving competitive marketplace for energy efficiency and effective solutions to air, water and land pollution, to the variably paced greening of every other facet of human activity in the region. This programme represents an innovative approach to meeting these rapidly evolving needs in the context of environmental science and technology, through a partnership between the University of Manchester Environment Centre (UMEC) and the Manchester Science and Enterprise Centre (MSEC). This full-time, one-year programme has been designed to appeal to scientists and engineers who would like to develop their entrepreneurial skills and go on to either develop their own business or work for a company where enterprise and entrepreneurship is valued. It will also appeal to companies who want to use the course to develop their staff for more entrepreneurial roles, for example where an in-company project is ready for commercial development/exploitation. 

Structure

The programme focuses on an Enterprise Project, which is an exercise in technology transfer, combining scientific research and development, performed in a research group, with commercial work performed in the Centre's Enterprise Laboratories. Its taught element includes three science- or technology-based modules drawn from existing environment-related postgraduate programmes and three commercially orientated modules (the enterprise modules) that develop the student's knowledge and capability in technology transfer - knowledge that feeds directly into their enterprise project. 

Aims

The programme will advance the scientific understanding and technical skills of its students within an entrepreneurial framework of teaching and training in business skills. The programme will produce a stream of science students with awareness and experience of the technology transfer process, well prepared for work in entrepreneurial high-technology companies. Graduates will understand the nature of enterprise, its growth and development. They will also have developed entrepreneurial skills and have knowledge of the business development process from inception to establishment and long-term management.

University of Leeds 

School of Environment

http://www.env.leeds.ac.uk/teaching/postgraduate4.htm
MA Environmental Enterprise and Innovation 

Exploit the business opportunities in the environmental arena by setting up an environmental company selling innovative products or services. 

· An innovative blend of environmental science, business know-how and enterprise experience in a one year taught masters programme.

· Training in the skills and expertise for business entrepreneurship and environmental innovation.

· Experience in developing a product or service and setting up a company on environmental terms. 

This new and exciting MA in Environmental Enterprise and Innovation is a one-year taught postgraduate programme with a chance to set up a company in the Environmental Enterprise Project (part-time option available). It is aimed at U.K. and overseas candidates who wish to become an environmental entrepreneur developing their own environmental products and services.

The MA will equip students with market analysis skills, the tools to develop an innovative product or service and the training with experience of set up a company. Students will acquire knowledge of environmental and sustainable development entrepreneurs as well as products and services. They have the skills to operate a company such as marketing, accounting and contract development. By the end of this programme, students will have the basis for starting and operating an environmentally innovative company.

Programme structure

Students are required to take 180 credits during the MA, consisting of:

· 95 compulsory credits on core environmental enterprise and innovation issues;

· 15 optional credit module chosen from a range of subjects to suite the students needs and interests; and,

· a 60 compulsory credits project module on setting up an environmentally innovative company. 

Core Modules
Environmental enterprise training

Environmental market analysis and related business-environment innovation tools

The environment, business and sustainable development

Case studies in environment and business

Environmental contract development and management

Accounting for managers

Marketing for managers

Environmental enterprise project

Optional Modules 
ICT and environmental information and management

Evolutionary economics

Environmental law 1: the regulation of pollution

Environmental law 2: key challenges in environmental pollution control

European environmental law

Pollution sampling and analysis

GIS and the environment
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