GEES Subject Centre Enterprise, Skills & Entrepreneurship Curriculum Resources

Go on, persuade me: The GEES ‘Elevator Pitch’

In the United States during the 1980’s a new concept – the elevator pitch - emerged. Sales staff who were eager to ‘climb up the ladder’ discovered that the only chance of gaining the attention of the boss was in the lift. A decade later, the same technique became popular among entrepreneurs. Unable to get past the secretaries, they turned to ‘elevators’ in the fight to get venture capital and financing for their business ideas. Entrepreneurs would ride up and down elevators in New York’s skyscrapers waiting to meet the right person and the chance to get their foot in the door.

Elevator pitches have now moved outside of the ‘elevator’ and have infiltrated all areas of business life. They are used to motivate employees, they appear in print form on company websites, and there are people who organise ‘elevator pitch’ contests.

The ‘traditional’ orally presented version falls into the three categories, which reflect the various possible uses for an elevator pitch today. The first is the 10 second pitch. This might come in useful when speaking to an answer phone or being presented to a dignitary. The  30 second pitch is used for round table introductions or during networking events. And the three-minute pitch is used for presentations, at job interviews, sales meetings or recruitment fairs.
The following 3 minute pitch was developed for and delivered at the Higher Education Academy / SEDA ‘Enterprising Educator’ Workshop 14-03-05. It is based on research conducted by Prof Brian Chalkley as part of his National Teaching Fellowship into employability in Geography, and on feedback gathered at the GEES Subject Centre’s event for students and staff on “Enterprise, Skills and Entrepreneurship” in January 2005.

The GEES ‘Pitch’: Why include enterprise skills in GEES curriculum?

With fees coming on line in 2006, student recruitment is going to get trickier and the students will be more demanding of a course to get them a good job at the end of it. So, each department is going to need its own big selling point to make it distinctive in the sector particularly if there are other institutions nearby in the region.

Talking of jobs, did you know that 90% of geography students say that their prime motive for doing geography is to get a good job? And 50% of geography undergraduates aspire to run their own business? So, departments could get a real competitive edge and get those bums on seats by developing their skills provision to include creativity, risk-taking, idea generation and other enterprise skills. But don’t just take my word for it, here’s some quotes from some current lecturers in geography and environmental science:

“I recognise that most of our Masters students will quite possibly develop their own businesses at some stage in their career”

“[The development of enterprise skills is] An obvious gap in the curriculum and would work well in partnership with employability within my home department.” “[we want to support] More opportunities for students to get employed.”

Including these new skills in the curriculum is not that difficult to do and, to quote an earth science colleague “You can teach all this without resorting to jargon.” Rather than having to cram even more into the timetable you can drop this skills development into existing modules as a tool for teaching aspects such as economic geography, exploration geology, environmental tourism and so on. And the added bonus of including enterprise skills in the curriculum is that it will also help develop excellent research skills for those budding academics.

There is currently only a small handful of departments in the UK that have some elements of enterprise in the curriculum, and yet, when the GEES Subject Centre ran an event on this theme we had participation from geography, earth and environmental science students from all over the country – so there is a real demand from students out there but only a very few departments can provide for it. What did the students think about this workshop on enterprise? Here are a few typical comments…

“Thank you for a wonderfully entertaining and enlightening few days.  I learnt such a lot… I admit my feet still haven't touched the ground.  I still feel really motivated and keen to take this further”

“[the workshop] was really valuable. I circulated the materials here at Oxford to my tutors and lecturers.”

“Like the interactive-ness rather than constant lecturing. Uni courses should be more like this. Learning rather than Education!”

Enterprise and entrepreneurship are to this decade what key skills were to the last, and I wouldn’t be surprised if in 10 years time it will be similarly embedded into subject curricula. Any department getting involved now will have a competitive advantage not to mention the academic kudos of being at the leading edge of curriculum innovation. External examiners for those few departments already doing this are really enthusiastic. So, can departments afford not to take this on?

If you are interested, help is very much at hand. Following on from its enterprise event run for staff and students in geography, earth and environmental sciences, the GEES Subject Centre has developed a free resource pack to support curriculum development. This pack includes discipline-specific curriculum examples, case studies of graduate entrepreneurs and notes, comments and information from staff and students.

From September 2006 we will also be offering free, bespoke departmental workshops, available to all geography, earth and environmental sciences departments in UK HE and HE in FE.
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